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TARGET
THE MOST
INFLUENTIAL
AND ACTIVE %
GUN-BUYING
AND .
SHOOTING i
AUDIENCE! o
Y

§

Our Average Reader... _
SHOOTS 4,369 ROUNDS oF aMMO ANNUALLY!';__#.

PURCHASED 5.3 NEW GUNS IN THE PAST 12 MONTHS! e
SPENDS $2,927 ANNUALLY ON GUN COLLECTING! i




IN DEPTH! HARD-HITTING! TIMELY!

OCCUPATION
Professional ................... 31.2%
Managerial .................... 16.2%
Industrial....................... 16.2%
Proprietor/self-employed 13.9%
Technical ........................ 9.8%
Other.........ccooeeeeeennnnnnn. 12.7%
Our readers are considered by friends, family and
others in their communities, as the gun experts. HOUSEHOLD INCOME
Others respect their opinions and perspectives. $500,000 or more................ 8%
When your advertising influences our readers, $250,000-$500,000 .......... 1.2%
they will influence the buying decisions of dozens $100,000-$250,000 ........ 25.9%
of additional customers! $75,000-$100,000 ......... 14.7%
................................................................................................... Py OO ococmanonnacomananmanassan & 0 <A
$81,335 AVERAGE "'/ \' EDUCATION

HOUSEHOLD INCOME | ' Doctoral degree .............. 6.4%

.............................................................................. Master’s degree................ 9.3%
. Post-graduate study........ 7.4%
Education Graduated college ......... 20.2%

® More than 50% have

Attended college............ 15.8%
attended college or

. Graduated technical...... 10.4%
technical school .
* 15% hold master’s or Attended technical .......... 4.6%
doctoral degrees! Graduated high school .. 22.0%
Other .....ccoovevvvvivieeeeeennnnn, 4.0%
WWW.GUNDIGEST.COM 888.457.2873



oest
READERS BUY

...then they buy more!

Gun Digest the Magazine subscribers
are incredibly active gun collectors
and shooters. Whether target shoot-
ing, hunting or reloading, our read-
ers have the disposable income to
spend heavily on their No.# 1
hobby! Witness...

Ammo Purchases

(Average per subscriber in last 12 months)

Rimfire cartridges ..................... 1,911 ™
Centerfire cartridges ................... 753 @
Handgun cartridges ..................... 896

Shotgun slugs .......cccceeeeeeeeeeeeeenennn. 57

Shotgun shells ..........cccceeeeeeeeee..n. 752

Total ........ooovieiin, 4,369

Gun Purchases

(% of subscribers in last 12 months)

20 or more guns.......... 3.9%
10-19 guns .......eeuuneenenn. 15%
4-9 guns .......ccceeeeeeen. 30.9%
1-3 guns ...cccoeeeneennnn 38.3%

: "WWW.GUNDIGEST.COM

THIS NOTE Is LEGAL TENDER

FOR ALL DEBTS, PUBLIC AND PRIVATE

76% SPENT
MONEY WITH
GUN DIGEST
MAGAZINE
ADVERTISERS

Average per subscriber: $1,576
Total all subscribers: $92,607,01

Average per subscriber: $2,927
Total all subscribers: $172,013,930

888.457.2873



PROFESSIONAL

EDITORIAL o D e o
Gun Digest the Magazine features great
new columns from North America’s top fire-
PAI : KA G E arms writers in every issue. The columns include:

More rea del" involvemen t Editor’s Shot by Kevin Michalowski
9 Readers Range (letters)

more b ang for your buck! Firearms Update by Brian McCombie

Field Gun Review by M.D. Johnson
New Products
Spent Casings (rifle tech) by Walt Hampton
B e Blasts from the Past (guns of history) by Dan Shideler
BN — Before You Buy by Scott Freigh
On Handguns by Dave Workman
Precision Marksmanship (rifle shooting) by Dave Morelli
Gunsmithing by Kevin Muramatsu
Collector’s Corner (military) by Phillip Peterson
Performance Handloading by Walt Hampton
Trends of Values
NRA Update
Calendar of Events
Shooters Bookshelf
Sleepers (future collectibles) by Dan Shideler

Shotgun Defined
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& NEWS & NOTES FROM AROUND THE WORLD | Brian

]

NEW PRODUCTS FOR 2010
Acculite Introduces 223 REM

McCombie

Gonemeanst . Sheriff Violated st
] w5  Amendment Rights
| By Denying Carry Permit
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; . ng histo '
of Gun Digest the.Magazme features the latest, ShchaSe musthave firearmg 1?: of individual firearmg
A NEW PRODUCTS 1 every issue, tm st compreensive industry news and legisla- section, reveal some of the hist b Watching:
we cover the best new firearms-related products. sievc iiléfldgrtss" (;Fhlihmlﬁmfalceted, easy-to-read of famoug 8uns, and previey an(()jry behind the Pricing
e i es, vides the timeliest updat realj ; report on prj
Whether you're interested in new guns, SCop qun world, pdates from the 1zed at the world’s top firearms aluctl_onspnces

ammunition or other gear, you'll find it here.
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DISPLAY ADVERTISING RATES

Note: Frequency based on consecutive issues.

BLACK & WHITE 1x 3x 6x 13x 26x

Full Page $1,960 $1,760 $1,620 $1,458 $1,290
2/3 Vertical $1,405 $1,267 $1,170 $1,050  $927
1/2 Horizontal $1,072  $965 $875 $803  $715
1/2 Island $1,185 $1,066 $975 $891  $794
1/3 Vertical $824  $762  $695 $640  $567
1/3 Square $824  $762  $695 $640  $567
1/4 Square $567  $515  $465  $417  $370
1/4 Horizontal $567 $515  $465 $417  $370
1/6 Horizontal $454  $422  $381  $350  $315
1/6 Vertical $454  $422  $381  $350  $315
3in.x 1 col. $185  $170  $155 $140  $125
2in.x 1 col. $130  $118  $108 $98 $88
FOUR-COLOR 1x 3x (D¢ 13x 26x
Full Page $2,645 $2,442 $2,395 $2,145 $2,030
2/3 Vertical $1,905 $1,756 $1,725 $1,540 $1,430
1/2 Horizontal $1,420 $1,310 $1,262 $1,215 $1,056
1/2 Vertical $1,420 $1,310 $1,262 $1,215 $1,056
1/2 Island $1,545 $1,422 $1,360 $1,315 $1,180
1/3 Vertical $1,060  $994  $927 $870  $795
1/3 Square $1,060 $994  $927 $870  $795
1/4 Square $740 $685  $628  $537  $541
1/4 Horizontal $740 $685  $628  $587  $541
1/4 Vertical $740 $685  $628  $587  $541
1/6 Horizontal $580  $546  $510 $430  $440
1/6 Vertical $580  $546  $510 $430  $440
COVERS* 1x 3x (5% 13x 26x
Back $3,305 $3,055 $2,830 $2,680 $2,670
Inside Back $3,110 $2,880 $2,705 $2,520 $2,325
Inside Front $3,110 $2,880 $2,705 $2,520 $2,325

* Call for availability

Toll-Free 888 -457- 2873

Bruce Wolberg ext. 13403 Missy Beyer ext. 13642
bruce.wolberg@fwmedia.com missy.beyer@wmedia.com

. - Steve Donarski ext. 13406
Y * steve.donarski@fwmedia.com

WWW.GUNDIGEST.CO

DISPLAY AD SIZES

Full Page 2/3 Vertical 1/2 Horizontal 1/2 Island
7" x 10" 4.625" x 10” 7" x 4.75" 4.625" x 7"
1/3 Vertical 1/3 Square 1/4 Square 1/4 Horizontal
2.25" x 10" 4.625" x 4.75” 4.625" x 3.25" 7" x2.25”
1/6 Horizontal 1/6 Vertical 3” 2"
4.625" x 2.25" 2.25" x 4.75" 2.25" x 3" 2.25" x 2"
%
2
o PAGE SIZE
9 Trim Size - 8" x 10.75”
8_ Live Area-7" x 10"
~ Full-page Bleed - 8.5" x 11.25"
1/2 Vertical 1/4 Vertical
3.4375" x 10" 3.4375” x 4.75"

AD SUBMISSION

Accepted advertising file formats:

Application Files (mac or PC):

Adobe Creative Suite v4 (//lustrator, InDesign, Photoshop)

QuarkXpress v8

PDF (Version 9.0, PDFX-1a format or 300dpi resolution CMYK color
format, fonts embedded)

TIFF (300dpi, CMYK, fonts embedded)

EPS (300dpi, CMYK, fonts embedded)

For Ad creation: Word/Excel (type used only)

FTP Instructions:
If you are on a mac
ftp.krause.com

User ID: type the word
“anonymous”

Password: is your email
Inbound folder. then look
for folder of publication
you are submitting for.

Images:

Jdpg, tiff, png, eps formats

300dpi minimum resolution for continuous tone
600dpi minimum resolution for line art

Any other formats not shown should be
approved in advance by your sales

representative. If your are on a PC

ftp:/[ftp.krause.com

CLASSIFIED ADVERTISING
Simply call (800) 942-0673 or visit www.gundigest.com
to place your classfied ad!

888.457.2873



G Digest

700 East State Street

Tola, WI 54990-0001
(715) 445-2214

2011 PUBLISHING SCHEDULE

PUBLISHED BI-WEEKLY

COVER SPACE MAIL COVER SPACE MAIL
DATE RESERVATION DATE DATE RESERVATION DATE
February 14 December 28 (10) January 14 August 15 June 30 July 15
February 28 January 13 January 28 September 12 July 28 August 12
March 14 January 27 February 11  [Jj] October 10 August 25 September 9
March 28 February 10 February 25 October 24 September 8  September 23
B April 11 IR March 11 November 7 September 22  October 7
April 25 March 10 March 25 November 21 October 6 October 21
B may9 March 24 April 8 [ December 5 October 20 November 4
May 23 April 7 April 22 December 19 November 3 November 18
June 6 April 21 May 8 January 2 (2012) November 16  December 2
June 20 May 5 May 20 January 16 (2012) December 1 December 16
‘ July 4 May 19 June 3 B January 30 (2012) December 15 December 30
5 July 18 June 2 June 17

. BONUS ISSUES TO INCLUDE BONUS DISTRIBUTION:
April 11 (Tulsa, Knob Creek) | May 9 (NRA) | October 10 (National Gun Day) | December 5 (Tulsa) | January 30 (SHOT)

Call TODAY to advertise in

Bruce Wolberg ext. 13403
bruce.wolberg@fwmedia.com

missy.beyer@fwmedia.com

’the World’s Foremost Gun Authority!

Toll-Free 888 -457- 2873

Missy Beyer ext. 13642

Steve Donarski ext. 13406
steve.donarski@fwmedia.com

WWW.GUNDIGEST.COM



