
INSIDE… How we can help your business GROW!...
IN-DEPTH!  •  HARD-HITTING!  •  TIMELY!  •  TACTICAL!

Our Average Reader …
• Shoots 4,369 rounds of ammo annually!
• Purchased 5.3 new guns in the past 12 months!
• Spends $2,927 annually on gun collecting!
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FORMERLY GUN LIST

Target the Most 
Influential and 

Active Gun-Buying 
and Shooting 

Audience!



Our readers are considered by friends, family and 
others in their communities, as the gun experts. 
Others respect their opinions and perspectives. 
When your advertising influences our readers, 
they will influence the buying decisions of dozens 
of additional customers!

$81,335 AVERAGE 
HOUSEHOLD INCOME!

Education
••• More than 50% have attended college or technical school
••• 15% hold master’s or doctoral degrees!

www.gundigest.com        			        		                       888-457-2873

OCCUPATION:
Professional...................31.2%
Managerial.....................16.2%
Industrial........................16.2%
Proprietor/self-employed	13.9%
Technical..........................9.8%
Other..............................12.7%

HOUSEHOLD INCOME:
$500,000 or more.............. .8%
$250,000-$500,000..........1.2%
$100,000-$250,000........25.9%
$75,000-$100,000..........14.7%
Other..............................57.4%

EDUCATION:
Doctoral degree...............6.4%
Master's degree..............9.3%
Post-graduate study.......7.4%
Graduated college.........20.2%
Attended college...........15.8%
Graduated technical......10.4%
Attended technical..........4.6%
Graduated high school	22.0%
Other................................4.0%
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www.gundigest.com        			        			                888-457-2873

Readers BUY…
Then They Buy More!
Gun Digest Magazine subscribers 
are incredibly active gun collectors 
and shooters. Whether target shooting, 
hunting or reloading, our readers have the disposable 
income to spend heavily on their No.# 1 hobby! Witness…

Need More Ammo!
Ammo Purchases 	(Last 12 months)
	 Average per subscriber

Rimfire cartridges......................1,911
Centerfire cartridges....................753
Handgun cartridges......................896
Shotgun slugs.................................57
Shotgun shells..............................752
Total...........................................4,369

$76% SPENT
MONEY WITH
GUN DIGEST 
MAGAZINE

ADVERTISERS
Amount Spent 

with Advertisers
Average per subscriber

$1,576 
Total all subscribers

$92,607,014

Amount Spent 
on Gun Collecting

Average per subscriber
$2,927 

Total all subscribers
$172,013,930 

Need More Guns!
	 Gun Purchases
		  % of subscribers
	 20 or more guns	 3.9%
	 10-19 guns	 15%
	 4-9 guns	 30.9%
	 1-3 guns	 38.3%

(Last 12 months)



www.gundigest.com        			        		                       888-457-2873

NEW PRODUCTSIn every issue, we cover the best new firearms-related products. Whether you’re interested in new guns, scopes, ammunition or other gear, you’ll find it here.

s INDUSTRY NEWS
Each issue of the new Gun Digest 
Magazine will feature the latest, most 
comprehensive industry news and      
legislative updates. This multifaceted, 
easy-to-read section will provide the 
timeliest updates from the gun world.

W W W. G U N D I G E S T. C O M                       T H E  M AG A Z I N E

Professional
Editorial Package...
More Reader Involvement,
More Bang for Your Buck

Reproduction Series 70?

In 1983, Colt introduced the Mark IV Series 80 pis-

tol. This model incorporated the firing pin safety, a de-

vice that limited firing pin movement until the trigger 

was pulled. A plunger in the slide blocks the firing pin. 

When the trigger is pulled, the plunger is pushed out of 

the way by a lever, allowing the firing pin to move.

Why make a Government Model (as well as the 

Commander and OACP) with the firing pin safety? 

The basic design had been kicking about since 1911 

— 72 years — without significant issue.

One reason for the change was the push for a new 

military sidearm. It was the era of the “Wonder Nine” 

– double-stack magazines, double-action triggers, 

and firing pin safeties. Such additions made for a gun 

that the average shooter couldn’t get his hand around, 

with a trigger most couldn’t manage, but if someone 

dropped it muzzle-down, it won’t fire the round in the 

chamber.

I purchased an early Series 80, one of the first Stain-

less Government guns. After the purchase, I found out 

that some people had “failure to fire” trouble with the 

new system. The plunger wasn’t getting moved enough, 

or moved at the wrong time, or the parts were soft. I 

relegated the gun to a back corner of a safe.

The Series 80, at this writing, has been around for 

about 25 years. It’s still in production and a number of 

pistolsmiths have figured out how to make a fine trig-

ger pull even dealing with Series 80 parts. 

About three years ago, Colt made a run of Series 70 

Government Models. I got one. Now, a couple of years 

since I last took a look at the “Series 70 Reproduction” 

(as Colt refers to it), I decided it was time to reexamine 

the concept.

“New” Series 70

There were few surprises at first look. The sample is 

blue (the Series 70 Reproduction is also made in stain-

less steel). The slide has the vertical grasping grooves at 

the rear. The ejection port has not been lowered. 

The sights are higher with a wide rear sight notch, 

like the Series 80 guns. There is no white paint – no 

bars, dots, or outlines, just black-on-black. The stocks 

are rosewood checkered in the double-diamond pat-

tern, with no Colt medallions. 

The finish is Colt all the way. The sides of the slide 

and frame are polished blue – not a high reflective glow, 

but polished nevertheless. The slide top and frontstrap 

are bead-blasted to a nonreflective finish.

The hammer and grip safety are “service style,” 

meaning a spur hammer and a thin grip safety tang. 

During my previous examination, the narrow grip 

safety tang left a dent in the web of my hand during 

extended shooting. 

The sample has an arched mainspring housing and 

short trigger; the trigger is grooved and made of steel. 

If it were mine, the trigger would be long and the MSH 

would be flat. The thumb safety is likewise traditional. 

The barrel hood and magazine floorplate are marked 

“Colt 45 Auto.”

The barrel is blued except for the hood. The bush-

ing is a conventional 1911 bushing, not the original-

for-Series 70 “Accurizer” collet bushing. 

The overall appearance of the gun is Colt good. I 

checked the thumb safety for movement with the slide 

in battery and the hammer down. There was minimal 

movement. The barrel and slide were reasonably tight 

to the frame. The barrel bushing could be moved with-

out resorting to a bushing wrench.

Original Gun Test

When the Series 70 Reproduction was first tested a 

couple of years ago, I found that it regularly shot into 

3 inches at 25 yards – standard for most service style 

pistols. The best group was a Federal Classic Match 

hardball that cut a 2 7/8-inch cluster for five shots. 

Having fired Hornady XTP hollow-point ammo and 

Remington Golden Saber Brass Jacketed Hollow-point, 

I can attest the semi-throating job done on the factory-

stock Reproduction worked out. 

I wanted to do a skills test to see how the gun fit for 

quick manipulation as a carry gun. I used the Mari-

copa County version of the Arizona daytime qualifica-

tion course approved by its Peace Officers Standards 

and Training Board. The sole change was the use of the 

Kansas Basic Academy target (KS-Q). This features a 

10-inch “5” ring, but no head box (something handy 

for the four Maricopa County Arizona stages that re-

quire head hits).

I used Winchester-USA Value Pack for the course. 

The holster was the Kramer Michigan State Police 

Paddle holster. I drew from under a vest. The Colt 

magazines were used as were those by Metalform. Both 

brands worked without problem. 

At the end of the exercise, I had the required four 

hits in the head of the target. The other 46 holes were 

low inside the maximum scoring ring of the KS-Q, in a 

cluster measuring 4 ½ inches high by 6 inches wide.

I was a little slow hitting the traditional safety, 

something that puzzled me as I like that safety lever on 

a carry gun. There was little discomfort from the nar-

row grip safety tang. There were no stoppages during 

the course, or in fact with all the shooting we did.

Mike Rafferty stopped by to try out the retro Colt. 

He fired it at the 50-yard gongs. A grandstander, he 

shot every round one-handed like a bull’s-eye shooter.

Every round he fired bit the steel. “Colt has a win-

ner,” he said. “They need to make this gun. And a lot of 

them. It’s an all-American handgun.”

Back to the Range

As I hadn’t handled the Series 70 Reproduction for 

some time, I began by firing the 30-round FBI Bull’s-

Eye course on the FBI-IP target. Designed to be fired 

with service guns and ammo, it’s a test to see if stu-

dents get to attend (and remain in) the FBI Instruc-

tor training course. It takes a 90 percent score (270) to 

remain in school. The slowfire course is fired from 25 

yards and the timed and rapid-fire events are fired at 15 

yards. I used Federal Classic 230-grain JHP loads and 

fired with two hands.

I ended the course with three “8’s” – one which was a 

real trigger control fiasco, a “sinker.” There were six “9s” 

and the remaining 21 rounds went into the “10” ring. I 

ended up with a 288/300, plenty enough to “pass.”

I then fired a handling course on a Blackwater 

“IDPA-“ style target. While I had one round out of the 

“-0” ring high and one other low, the Series 70 Repro-

duction shot quite well. While I may decide to run it 

in for a remaking at the hands of a world-class pistol-

smith, I’m happy with the gun as is. 

Colt’s Mark IV/Series 70 is the real deal. Having 

checked with a nationally-known, top-flight custom 

1911 ‘smith about getting a custom job done, he told 

me he far preferred working his magic on the Colt Se-

ries 70 more than any other gun. I know this artisan 

and he has worked on lots of guns. His personal prefer-

ence of the Series 70 speaks volumes.

The Series 70 makes a fine carry gun and can be concealed 

with an IWB holster like this EX Executive’s Companion made 

by Milt Sparks.

ne of the grandest sidearms in history is the 1911 pistol. It’s now 

made by a number of manufacturers, but wasn’t always so; the pis-

tol made by Colt is the standard by which all others are judged.

Colt was the original maker of the 1911 pistol. The company made mili-

tary and commercial guns beginning in 1912; military production stopped 

at the end of WWII while commercial production continued. The com-

mercial guns lacked the lanyard loop and featured a larger shelf on the 

thumb safety (earlier guns had a small tab instead of a shelf).

In 1971, Colt introduced the Mark IV Series 70 pistol. It was made avail-

able as the Government Model (5-inch barrel, fixed sights, seven-round 

magazine) and the Gold Cup (The Government Model with an Elliason 

target rear sight and sharp front blade, with a few other embellishments). 

The Mark IV Series 70 had the first major design change; the “collet” 

bushing and the oversized muzzle on the barrel. The idea was to enhance 

accuracy without spending time and money on expensive hand fitting. 

The collet bushing had four spring steel fingers that recentered the 

muzzle each time the gun returned to battery. (An early method of enhanc-

ing 1911 accuracy was to fit a tight, match bushing precisely to the barrel to 

accomplish the same end.)

The collet bushing, alas, had a tendency to break and would tie the gun 

up. The collet bushing system became extinct in the late 1980s.

RICH GRASSI

O
SpecificationS,
Mk iV SerieS 70 
GoVernMent Model

Material: Carbon Steel

Finish:  Blue

Barrel:  5”

Length:	 8 ½”

Caliber:	 .45 ACP

Capacity: 7 + 1

Hammer: Spur

Trigger:	 Aluminum

Sights:	 Fixed, high visibility.

Stocks:  Rosewood, checkered 

   “double diamonds”

Grip Safety: Service style

Thumb Safety: Standard

FEATURE ARTICLES
Each issue of Gun Digest Magazine includes several full-color 

features from top outdoors and shooting writers. Articles help 

readers shoot better, preview great hunting and wing-shooting 

destinations, examine famous firearms and their makers, and 

analyze news and trends in the gun world.s

EXCLUSIVE PRICE GUIDEGun Digest Magazine readers want pricing informa-tion, and we deliver. Each issue features the most comprehensive, up-to-date gun-pricing information available. We cover rifles, shotguns and handguns in every issue. Plus, we cover industry-wide pricing trends, chart the pricing history of individual fire-arms, showcase must-have firearms in our “Worth Watching” section, reveal some of the history behind the pricing of famous guns, and preview and report on prices realized at the world’s top firearms auc-tions.

s

Columns
Gun Digest Magazine features great new columns from 
North America’s top firearms writers in every issue.  
The columns include:
1) “Editor’s Shot” Kevin Michalowski
2) “Readers Range” (letters)
3) “Firearms Update” Brian McCombie
4) “Towsley on Target” Bryce Towsley
5) “New Products”
6) “Spent Casings” (rifle tech) Walt Hampton
7) “Blasts from the Past” (guns of history) Dan Shideler
8) “Before You Buy” Scott Freigh
9) “On Handguns” Dave Workman
10) “Precision Shooting” (rifle shooting) Dave Morelli
11) “Gunsmithing” Kevin Muramatsu
12) “Weapons & Tactics” (tactical) Charlie Cutshaw
13) “Pieces of History” (military) Phillip Peterson
14) “Performance Handloading” Walt Hampton
15) Trends of Values
16) “NRA Update”
17) Calendar of Events
18) “Shooters Bookshelf”
19) “Sleepers” (future 
collectibles) Dan Shideler

EXETER, N.H. — On Aug. 24, Sigarms Inc.
announced it had been awarded a five-year contract
for up to 65,000 SIG Sauer pistols by the U.S.
Department of Homeland Security Office of
Immigration and Customs Enforcement. The contract,
valued at $23.7 million, is for the SIG Sauer P239 in
double action and the P226 and P229 Rail pistols
with DAK trigger systems in 9 mm and 40 S&W cal-
iber.

“We are pleased that the U.S. Department of
Homeland Security has recognized the superior per-
formance of the SIG Sauer line of pistols with this
award,” said Jim Pledger, Sigarms vice president for
law enforcement and military sales. “Sigarms has
invested heavily in equipment and engineering
resources to ensure that law enforcement has the best
and most durable firearms . . . in the war on terror and
that those pistols are made right here in America.”

Sigarms was selected after an extensive testing and
evaluation process that included pistols manufactured
by several companies. As part of the contract, the
Sigarms Academy will provide armorers and instruc-
tors training to DHS personnel.

The SIG Sauer pistol has been a mainstay in the
law-enforcement community, and the introduction in
2003 of the new DAK trigger system for the P226 and
P229 has helped increased Sigarms’ popularity
among law-enforcement personnel. With the new con-
tract, Sigarms expands its presence in federal law
enforcement.

In 2003 Sigarms expanded operations at its Exeter,
N.H., facility by adding several new state-of-the-art
computer numerical control machines, increasing pro-
duction capacity by more than 25 percent.

For information about Sigarms and the firm’s line of
pistols, rifles, shotguns, clothing and accessories,
visit www.sigarms.com or contact Sigarms Inc., 18
Industrial Drive, Exeter, NH 03833.

FIREARMSUPDATE

ON AUG. 24, SIGARMS INC. ANNOUNCED IT HAD BEEN AWARDED A FIVE-YEAR
CONTRACT FOR UP TO 65,000 SIG SAUER PISTOLS BY THE U.S. DEPARTMENT OF
HOMELAND SECURITY OFFICE OF IMMIGRATION AND CUSTOMS ENFORCEMENT. 

SHOW Among
Fastest Growing
Trade Shows

NEWTOWN, Conn. — The Shooting, Hunting
AND Outdoor Trade Show (SHOT Show) has
been recognized for the second straight year by
Tradeshow Week magazine among the 50
fastest-growing tradeshows in the United
States.  SHOT Show is owned and sponsored
by National Shooting Sports Foundation
(NSSF) and produced and managed by Reed
Exhibitions.   

SHOT Show is the largest and most compre-
hensive marketplace for all professionals in the
shooting sports and hunting industries.  The
show has experienced steady growth in both
exhibit space and attendance since 1979.  Last
year’s four-day show, held at the Las Vegas
Convention Center, totaled 33,264 attendants
and 529,000 net square feet.

“The growth of SHOT Show has been incred-
ible to witness over the past years, from total of
less than 50,000 square feet in 1979 to more
than 500,000 in 2004.  We feel fortunate to
have continued support of our long-time
exhibitors, all of our new exhibitors and espe-
cially Reed Exhibitions, for their roles in our
growth and success,” said Doug Painter, presi-
dent of NSSF.The 27th Annual SHOT Show is
being held again at the Las Vegas Convention
Center, January 28-31, 2005.  Preparing to
break yet another record, NSSF has set aside.

The 27th Annual SHOT Show is being held
again at the Las Vegas Convention Center,
January 28-31, 2005.  Preparing to break yet
another record, NSSF has set aside more
square footage to accommodate exhibitors,
attendees and press.  To date, 97 percent of the
535,000 net square feet has been sold.

For more information on the 27th Annual
SHOT Show, please visit http://www.shot-
show.org.

TSW Fastest 50 shows were selected based
on the total net square footage growth and num-
ber of exhibiting companies between the years
of 2001-2003.

Sigarms Wins Five-Year
Homeland Security Contract

18 GUN LIST October 17, 2004

Onalaska, WI — Champion Traps and Targets has
added more excitement to its summer by signing an
exclusive contract with exhibition shooter extraordi-
naire Tom Knapp. 

Carrying his reputation as a crowd pleaser with
unbelievable skill, Knapp will now dust Champion clay
targets as part of his record-breaking routine. 

Audiences have come to love Knapp, whose shoot-
ing style emulates that of the legendary Herb Parsons
and has helped Knapp become a legend. Feats like

launching nine clay targets in the air with one hand and
powdering each with a separate shot from his Benelli
— all in two seconds — show why Knapp is known as
one of the best.

Knapp also appears on numerous television pro-
grams, including Benelli American Safari and The
World of Beretta. He plans to tour the shooting circuit
throughout Summer 2004, including stops at the
Ducks Unlimited Great Outdoors Festival events in
Oshkosh, Wis., and Memphis, Tenn. 

Target Shooter Knapp Joins With Champion
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DISPLAY ADVERTISING RATES
Note: Frequency based on consecutive issues.

Black & White
	 1x	 3x	 6x	 13x	 26x
1 page	 $1,955	  $1,755  	 $1,615  	 $1,455 	 $1,290
3/4	 $1,530  	 $1,375 	 $1,245  	 $1,125 	  $1,015
1/2	  $1,070	  $965	  $875 	  $805	  $715
1/3 H	  $825	  $760 	  $695 	  $640 	  $565
1/3 Is	  $780 	  $710 	  $645 	  $585	  $525
1/4	  $565 	  $515	  $465 	  $415 	  $370
1/6	  $405 	  $370 	  $340 	  $305 	  $270
1/8	  $305	  $270 	  $245 	  $220 	  $200
4” 	  $195 	  $175	  $160 	  $145 	  $135
3”	  $150 	  $140	  $125 	  $110 	  $105
2”	  $105	  $90 	  $80	  $65 	  $55
2 page 	  $3,635 	 $3,200 	 $2,940  	 $2,795	 $2,515

Four-color
	 1x	 3x	 6x	 13x	 26x
1 page	 $2,640 	 $2,440 	 $2,395  	 $2,140	 $1,980
3/4	 $2,045  	 $1,890 	 $1,755  	 $1,640  	 $1,530
1/2	  $1,415 	 $1,310	 $1,260 	 $1,215	 $1,055
1/3 H	  $1,050 	  $995 	  $925 	  $870 	  $795
1/3 Is	  $1,005 	  $935 	  $880 	  $815 	  $750
1/4	  $740 	  $685 	  $630 	  $585 	  $540
1/6	  $520	  $485 	  $455 	  $415 	  $380
1/8	  $385 	  $355 	  $330 	  $310 	  $290
4” 	  $250 	  $230 	  $215 	  $200 	  $160
2”	  $160 	  $150 	  $140 	  $125 	  $115
2 page 	  $5,005	  $4,570  	 $4,310 	 $4,165 	 $3,885

COVERS call for availability
	 1x	 3x	 6x	 13x	 26x
Back	 $3,305 	 $3,055  	 $2,880 	 $2,680	 $2,465
Inside Back	 $3,110  	 $2,880	 $2,705  	 $2,520  	 $2,325
Inside Front	 $3,110  	 $2,880	 $2,705  	 $2,520  	 $2,325

PAGE SPECIFICATIONS
TRIM SIZE - 11” x 12” 
Live matter - 10” x 11” 

MECHANICAL INFORMATION
A. Printed roll-fed offset

B. 85 or 100 line screen; minimum of 170 dpi resolution 
and 260 maximum total ink density.

C. Electronic file format preferred with supplied proof for  
content approval. If contract color is required, a customer 
approved SWOP certified proof should be submitted for 
press approval. Following are acceptable applications and 
formats for electronic files. Color & black/white ads; Mac 
& PC platforms - Adobe InDesign, Adobe Illustrator, Adobe 
Photoshop, QuarkXpress, Adobe Acrobat PDF. Postscript, 
Tiff and Eps file formats with fonts and images embedded. 
Text files may be provided in Microsoft Word or Excel for 
ad creation. NOTE: If native application files are submitted, 
all support files (fonts, images, etc) need to be sent for final  
output. Please contact your sales representative for current 
version information and any other file formats not outlined 
under accepted standards.

D. Four 2 1/4-inch columns per page with two pica gutter 
between columns.

CLASSIFIED ADVERTISING
Simply call (800) 942-0673 to place your ad. Or, visit www.
gundigest.com to place your classified AD!  

AD SPECIFICATIONS

Spread Full Page
10” x 11”

3/4 Page Vert.
7-3/8” x 11”

1/2 Page Vert.
4-7/8” x 11”

1/2 Page Hor.
10” x 5-1/2”

1/3 Page Hor.
7-3/8” x 5-1/2”

1/4 Page Vert.
2-1/4” x 11”

1/4 Page Hor.
4-7/8” x 5-1/2”

1/6 Page Hor.
4-7/8” x 3-2/3”

1/8 Page Hor.
4-7/8” x 2-3/4”

1/8 Page Vert.
2-1/4” x 5-1/2”

13H  4-7/8” x 2”
 4”   2-1/4” x 4”
 3”   2-1/4” x 3”
 2”   2-1/4” x 2”

1/3 Page Island
4-7/8” x 7-1/4”

H

V
13H
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3” 2”

www.gundigest.com        			        		                       888-457-2873

Toll-free
(888) 457-2873

• Bruce Wolberg  ext. 13403    bruce.wolberg@fwmedia.com
• Missy Beyer      ext. 13642    missy.beyer@fwmedia.com
• Steve Donarski  ext. 13406    steve.donarski@fwmedia.com
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Publishing Schedule 2009-2010
Published bi-weekly 

Call TODAY to Advertise in the World’s Foremost Gun Authority!

700 East State Street
Iola WI  54990-0001
(715) 445-2214

• Bruce Wolberg  ext. 13403    bruce.wolberg@fwmedia.com
• Missy Beyer      ext. 13642    missy.beyer@fwmedia.com
• Steve Donarski  ext. 13406    steve.donarski@fwmedia.com

Toll-free

(888) 457-2873

Bold dates are bonus distribution issues.

To view our other products like Blade Magazine • Gun Digest the magazine  or Tactical Gear

Visit www.gundigest.com/advertisingonline or www.blademag.com/advertisingonline

COVER 	 SPACE 	 ON-SALE

DATE	 RESERVATIONS	 DATE

January 4	 November 20 (09)	 December 22 (09)
January 18	 December 4 (09)	 January 5 
February 1 	 December 18 (09)	 January 19 

February 15	 December 31 (09)	 February 2 
March 1	 January 15	 February 16 
March 15 	 January 29 	 March 2

March 29	 February 12 	 March 16 
April 12	 February 26	 March 30 

April 26 	 March 12	 April 13
May 10 	 March 26	 April 27
May 24 	 April 9	 May 11

June 7	 April 23 	 May 25 
June 21 	 May 7	 June 8
July 5 	 May 21	 June 22
July 19 	 June 4 	 July 6
 

COVER 	 SPACE 	 ON-SALE

DATE	 RESERVATIONS	 DATE

August 2 	 June 18 	 July 20 
August 16 	 July 2	 August 3 

August 30 	 July 16 	 August 17 
September 13 	 July 30 	 August 31 
September 27 	 August 13 	 September 14 
October 11 	 August 27 	 September 28 
October 25 	 September 10 	 October 12
November 8	 September 24	 October 26 
November 22 	 October 8	 November 9 

December 6 	 October 22 	 November 23 
December 20 	 November 5	 December 7

January 3 (11) 	 November 19 	 December 21 
January 17 (11) 	 December 3	 January 4 (11) 
January 31 (11) 	 December 17 	 January 18 (11)


